
Szr#=;lnity
ZI\ & civic Lire

Chloe Eudoly, Commissioner

Suk Rhee, Director

L22t SW 4th Avenue, Room 110

Portlond, OR 972O4

Phone:5O3-823-9333
po rt lo nd oregon.gov/co nno bls

CANNABIS PROGRAM

CITY OF PORTLAND
MARIJUANA CONTROL PLAN

Business lnformation

Entity Name
Must match Secretary of State Business Registry 

GW Retail NW COUCh, lnC.

Trade Name
(DBA) Rose City Wellness
Facility Address

street ,r4 NW couch street
c't'Portland State 

O* ''o grzog

Mailing Address "'n"' 224 sw 1 st Ave.,
t't'Portland State

OR ''' 97204

Phone Number: 97 1 -2544290 Emai! : compliance@gw-ind.com

Website: Facebook link: optional

1. Please describe how your business will ensure that no one under the age of 21 is
admitted, and how your business will educate patrons on the risks of marijuana use
by minors.

We will prevent minors from entering the licensed premises, obtaining marijuana items,or attempting to
obtain marijuana items as required by ORS 845-025-1230(6Xa) and 845-025-8520.
ln particular, we will ensure that we:
- Post signs, at each licensed premises and point of sale that reads, "No Minors Permitted Anywhere on This

Premises".
- Sell and produce only products that are packaged in child-resistant containers or include a child safe exit

bag.
- We will post all OLCC required consumer warning signs.
- lmplement policies that require all employees, before a sale is made, to check a consumer's identification to

verify that the consumer is at least 21 years of age.
We will also ensure that we do not allow:
-The sale, delivery or transfer of any marijuana items to any person under 21 years of age
-The production or sale of marijuana items that, by their shape and design, are likely to appeal to minors.
-The production or sale of marijuana items that are packaged or labeled in a way that is "attractive to

minors;" or, advertisement that could be reasonably considered to target individuals under the age of 21.
-Our packaging, labeling or advertising to contain cartoons, toys, or other similar images and items typically

marketed toward minors. Similarly, our packaging, labeling and advertising will not resemble or utilize a
design, brand, symbol, celebrity or name that is typically marketed to minors.

We understand the importance of preventing minors from gaining access to marijuana items, and plan to go
beyond the requirements in the OLCC's administrative rules.


